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\Whisky, served straight

We tell the stories of whisky.
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We're passionate, ethical and relentless about it — in 2005, WhiskyCast Podcast went live, forging new ground in whisky media.

In April, 2018 we upped our game. WhiskyCast Podcast now produces two episodes weekly, delivering more than 90 minutes of
new whisky content each week.

WhiskyCast HD Episodes transports our audience right to the distillery, event, or scene, and energizes the visual aspects of whisky.
WhiskyCast Tasting Panel Podcasts connects the audience as they explore whisky, while whiskycast.com serves as a whisky
resource with over 4,000 pages of whisky content.

We craft fresh, daily content with news updates in Apple News and on whiskycast.com to better serve a loyal, growing global
audience of whisky enthusiasts — both the novice and the connoisseur.

And, we engage our audience in conversation about whisky on social media. Every. Single. Day.

WHISKYCAST PROGRAMS

All WhiskyCast audio podcasts are available via iTunes, Apple Podcasts, Amazon Alexa, Spotify, YouTube, and on all major podcatchers,
or at whiskycast.com.

WHISKYCAST PODCAST

The core audio podcast released each Sunday and Thursday covering the latest
whisky news, interviews, tasting notes, in-depth features, audience conversations,
education and events.

WHISKYCAST HD EPISODES

The visual stories of whisky released 8-10 times a year which are produced as single video
stories on in-depth whisky topics.

WHISKYCAST TASTING PANEL

Why let experts have all the fun? WCTP is a monthly audio podcast featuring

community members exploring whisky in a guided tasting. [
Restricted to small brands as defined on whiskycast.com.

WHISKYCAST UNIVERSITY

Whisky education, the WhiskyCast way — through the stories that bring the spirit to life -
crafted with ethical passion. P =
Proof of concept and brand partner information for co-branded interactive digital book available upon request. I B

WHISKYCAST MEDIA BUYS

WhiskyCast brand partnerships are designed for a specific program as an annual commitment which includes value-add website banner
advertising, social media support, and additional perks as outlined below.
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ANETHICAL AND ENDURING ‘I’ WHISKYCAST PODCAST
UNPARALLELED |
AUDIENCE OF

WHISKY
INFLUENCERS

Every barrel of whisky contains the
history of the spirit produced before it,
and the promise of what is to come —

that’s the magic of whisky.

The longer a brand advertises, the
more results it receives.

1,389,126

Current & Back Catalog Dwnlds/Strms
PERSPECTIVE: OVERALL DOWNLOAD TOTALS ROSE 17 PERCENT FROM 2017
Overall download totals from 2017 and 2018 equal 43 percent of
the total lifetime downloads of WhiskyCast Podcast.

But how do you communicate that
magic to a consumer?

How do you convert a consumer’s first

2005 - 2014 EPISODES

2018 EPISODES
THERE IS A 70-30 CURRENT 9%
experience with whisky into a VERSUS BACK CATALOG SPLIT 2017 EPISODES
purchase of a bottle of whisky — 89,
" . THIS YEAR AS WHISKYCAST 0
specifically, your brand of whisky? And, 2016 EPISODES
how do you turn a single bottle e L CIERERS 7%
purchase into a lifelong love of the FROM LAST YEAR TO LOYAL 2015 EPISODES
spirit? FANS IN 2018. 6%

We know how we became passionate
about whisky, and how most of our
audience continues to grow in its love
forwhisky.

2018 WHISKYCAST PODCAST

979,477

Dwnlds/Strms of Current Catalog
Average of 13,604 per Episode
Average of 81,623 per Month

It's through the stories of whisky.

Those novices who turn to
WhiskyCast, then become whisky
enthusiasts who listen to each episode
of WhiskyCast.

Our audience loves whisky.

They sip iton-premise, they

recommend selections to their family 13 PREVIOUS YEARS OF
and friends, and they pour whisky at WHISKYCAST PODCAST

home. Whisky is not for the occasions
in their lives.

409,915

Dwnlds/Strms of Back Catalog
Average of 34,140 per Month

WhiskyCast Podcast is distributed on most podcatcher applications, iTunes and

Itis a choicein their lives.

Apple Podcasts, WhiskyCast.com, Amazon Alexa, YouTube, Spotify. We expand with

services who respect the integrity of our audience, content, and brand partners.
The above totals do not include podcatcher apps which download and re-serve content.

ENJOY WHISKY MORE WHEN | =
THEY KNOW MORE ABOUT WHISKYCAST PODCAST LIFETIME PERFORMANCE &TRENDS
HOW IT IS MADE 2005
2006
2007 I:-I' M
2008 23 pe rce ntg
strms of entlre
2010
REGULARLY DISCUSS WHISKY o011 (T
WITH PEERS INPERSON OR ' 5515 EEE )
ON SOCIALMEDIA | ol
2014 2.9 MILLION
= T [ [ | ]
2015 3.6 MILLION
1 [ | | | | R te
2016 4.3 MILLION
! 1 1 - [ [ [ [ ]
2017 5.5 MILLION
— - - ! ! ' ! ! [ ! | |
2018 6.8 MILLION
ARE CONS| DERED 875,000 1,750,000 2,625,000 3,500,000 4,375,000 5,250,000 6,125,000 7,000,000
KNOWLEDGABLE ABOUT e -
WHISKY BY PEERS WHISKYCAST PODCAST USE ANALYTICS & TRENDS

With access to enhanced data from Libsyn and Apple Analytics, we can dig a little
deeperinto how our audience listens to WhiskyCast. Most of what we discovered
confirmed previous user surveys, but there are some interesting developments.

449%%, 37%
MOBILE WEB BROWSER

ARE ASKED TO HELP FAMILY

THE DEVICE MIX
AND FRIENDS WITH WHISKY i |
SELECTIONS E E B
= =1 = =1 I:—‘_I
9%
10%  HOME SPEAKER
UNDETERMINED
38% SIXWEEK DOWNLOAD CYCLE DOWNLOAD PATTERNS

PURCHASE ONE OR MORE E E E
BOTTLES OF WHISKY —
REPORTED ON BY While it's no surprise the majority of an
WHISKYCAST episode’s downloads occur in the first week,

the download cycle for a single episode lasts
7% between six and eight weeks on average.
204, AAdvertising content updated quarterly
performs well for consistently fresh appeal.

10%

PODCAST CONSUMPTION PROFILE*

PURCHASE ONE OR MORE
BOTTLES OF WHISKY FROM A &ﬁ E (ﬁ
BRAND PARTNER
Average Percentage of Devices Subscribed at the Time of 0
Listening 90%

Percentage Range of Each Episode Consumed When Episodes 0 0
are 35-50 Minutes 84% t0 91%
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Percentage Range of Each Episode Consumed When Episodes 75% to 89%

PURCHASE AT LEAST 16 e
BOTTLES OF WHISKY IN A 12 | The percentage range cited represents a rolling six-week average. We do not see a

consistent, significant dip at time markers where advertising is placed (less than 2%).
MONTH PERIOD

*SOURCE: Apple Analytics, please see ask for information about measure standards and the data standard.
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EXPERIENCE WHICH RESONATES WITH A WHISKYCAST.COM

LOYAL AUDIENCE BECAUSE

WHISKYCAST -
GIVESVOICE
TOTHE STORIES OF
WHISKY

WhiskyCast narrates the stories of
whisky. Twice weekly, WhiskyCast
infuses the spirit with a voice.

e —

8 WHISKYCAST
Cask Sirength Comersaton Since 2005

497,389
UNIQUE VIEWS

Whisky enthusiasts have a front row
seat to the stories of whisky told by a

faithful companion.

APPLE NEWS
15.2K Monthly Reach, 900 Followers

Access. Consistency. Loyalty Funneling New Audience to WhiskyCast with Over 310 Shares/Month

WhiskyCast.
WHISKYCAST HD EPISODES

175,446 VIEWS

91%

COVERS THE WHISKY
INDUSTRY IN AN ETHICAL WAY

39% increase in
YouTube Subscribers

WHISKYCAST

Cask Strength Conversation Since 2005

BRINGS ME RELEVANT NEWS S s
ABOUT WHISKY R NN e

WELCOME TO WHISKYCAST! PRESENTING BRAND PARTNERS

93%

TEACHES ME NEW THINGS
ABOUT WHISKY

Fantastic! Like a whisk(e)y encycl...

okokok ok

More than you thought you wanted to know about
whisk(e)y... then you listen to it and want to learn
even more. | have been listening to this
informative, addictive, and enjoyable podcast for

LIFETIME VIEWS
alz?li)ut s.ix.yeari, and| I;eve;lmissdag.episodg. Mark WHISKYCAST HD EPISODES: VTR 48.96
Gillespie is so knowledgeable and his interviews

with whisk(e)y insiders is interesting. He interviews The average YOUTUbe VTR iS 15%

distillers, brand ambassadors, bar tenders, distillery
owners, coopers, writers, drinkers, bloggers,
blenders, liquor store owners, collectors, and
festival organizers around the world. This is my

source for what is going on, and what has been WH ISKYCAS-I- SOCIAL MEDIA
going on in the world of whisk(e)y. | love it! Each
episode ends with his tasting notes, so you can get
an idea of what to try or buy. | am a college
teacher, and | can tell you this is a master class.
This podcast has increased my knowledge and
enjoyment of whisk(e)y and its history. Well done!!!

If NPR Did A Podcast About Whisky,...

Fokk ok

Easily, the most informative, in-depth exploration
into the Whisky world that you'll find in all of media.
Created and hosted by Mark Gillespie, he brings his
extensive media experience to bear in offering up a
podcast that develops much like Charles Kuralt and
all his years hosting CBS Sunday Morning.

The show strolls through the world of Whisky with
an elegant charm. Always approachable with an
uncanny ability to paint pictures with words. From

the sea spray of slay to the rickhouses of Access to WhiskyCast social media followers via secure brand
Kentucky, Mark transports you there with the ° ° -

creaters and stallworts of the industry as guests. logins on our Loomly Social Media Management system to
The WhiskyCast website delivers the same level of allow for a more streamlined workflow for brands and more
quality you would expect, but with far more content . . .

and specificity for the nerds in all of us. engagement with the WhlskyCast audience.

Twitter 12,955 Followers Pinterest

15% increasein
B 1 82% followers

( ° \ . }
g i increase in LC/M  m Instagram

o CommEED
Wi ATET = 550 PM © 7 8% 100% w0 4 o . .
< Back Ratings & Reviews . 520/0 I ncrease I n
Fantastict Like a isk(o)y sncyc. o fo l l owers to 3 467
Mu_re than you thcugh_l you wa_nted to know about . .
i Increase In retweets

informative, addictive, and enjoyable podcast for
about six years, and | never miss an episode. Mark

S L e SE— @whiskycast averages O/ 3
i s ° \ « 1.8K link clicks/month . 21 /0 Increase
[ — ‘ « 711 retweets/month N engagement

p | < Back Ratings & Reviews
e | e 406K average monthly impressions across all
e 1.5% engagement rate

Calling all whisk

Created and hosted by Mark Gilles)
extensive media experience to bear in of

social media
Facebook platforms

« 8405 Foll o
. 8526 Likes during 2018
« Reach/Day: 1567

The show strolls through the world of Whisky with
an elegant charm. Always approachable with an
uncanny ability to paint pictures with words. From
the sea spray of Islay to the rickhouses of
Kentucky, Mark transports you there with the

e The Way

creaters and stallworts of the industry as guests.

The WhiskyCast website delivers the sa
quality you would expect, but with far more conten

Listen No u
‘ and specificity for the nerds in all of us.
e

Consistently Excellent

B ] Linked m Posts Available
sl

Y g , scotch, and
Japaneese whisky. Rather than simply being a

8 The way of Whisky (Whis.. B @&

WHISKYCAST TASTING PANEL

ot

New Format, Improved Engagement

2019 PERFORMANCE GOALS

WhiskyCast Podcast
Current Catalog

WhiskyCast HD

WhiskyCast Tasting

Panel Current DwnldS/StrmS Of Current Catalog

Catalog

Enhanced inclusion of
Brand Partners’ Whiskies in Tasting Selections

Submitted by CaskStrength Whisky, the parent company of WhiskyCast. Confidential material contained within, not for distribution except for internal review. For more information, please contact
Christina Philburn, Managing Director, at christina@caskmedia.com or by telephone/text at +1 856-558-1501. APRIL, 2018
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AUDIENCE DATA ON WHISKY INTEREST & CONSUMPTION

The WhiskyCast audience buys whisky
— we know, because they tell usin
emails, surveys and on social media.

They ask WhiskyCast about which
whiskies to buy when they want to
celebrate, give a gift, travel, or simply
enjoy adram.

The people who want to learn about
whisky — and buy it, tum to
WhiskyCast as a primary resource to
inform their buying decisions.

THE AVERAGE NUMBER OF
BOTTLES PURCHASED BY
EACH AUDIENCE MEMBER

EVERY YEAR

2013 | 2014

Q
|

|
|
|
|
|
|
|
|
|
|
|
|
|
|
b

8% 14%
12 sk 57
drams enjoy 2-5 drams per week drams

Audience Whisky Interest

Ranking of whisky selections by the audience percentage who cite them as
first choice, consistently enjoy, and interested in trying, Lightest color is first
choice, medium color is consistently enjoy, and darkest color indicates an
interestin trying.

Single Malt Scotch
Bourbon

Irish Whiskey
Japanese Whisky
Other Single Malt
Blended Scotch
Canadian Whisky
Craft Whisky

0% 25% 50% 75% 100%

™

stimated

Global Audience
Growth Across All
Platforms

DEMOGRAPHICS AND GLOBAL CONCENTRATIONS

30%

40%

25-34 35-44

4%
20-24

35%

50-100K

Largest North
American
markets
include:
California, New
York, Boston,
Dallas, Chicago,
Philadelphia,
Toronto,
Seattle, Tampa
and Vancouver

. 2%

mergin

l\/larkgétsg
PURCHASING POWER

\/

22% 4%
45-54 55+ 20%
9% 83%
500K+ consumer
13% 12% 5
250-500K industry mixed
Key Growth Trends

Europe’s largest markets: the UK,
Ireland, Netherlands, Germany,
Sweden, and Belgium

China and
Russia have
shown
consistent
growth over
two years

Australia and

9 New Zealand
9 _ audience has
The strongest emerging markets aggressive
reflect a four-year growth growth

trend in Argentina, Mexico and Brazil;
the trend in South Africa shows
consistent growth year after year

60%
North America

18%

INSER=lelile

Annual Number of Bottles Purchased by Percentage of II\udienoe

22%
6-10 bottles

10%

1-5 bottles

DIRECT OFF-PREMISE
PURCHASES BY THE
WHISKYCAST AUDIENCE

|

$9,514.911

IN DIRECT OFF-PREMISE
PURCHASES INFLUENCED BY
THE WHISKYCAST AUDIENCE

Price Po|ints of Bottles Purchased by Percentage of Audience

23%
11-15 bottles

12%
16-20 bottles

31%
$100-$149

The bottom line on bottle sales and balance sheets

Ourjobisto share the stories of whisky. Your job is to sell whisky. We both serve the
whisky enthusiast.

We offer a global media buy which entices the most influential whisky consumers to
listen, watch, read, interact and explore the stories of whisky.

Ouraudience enjoys learning about whisky — wherever they are on their whisky
appreciation journey. They trust WhiskyCast, and they buy whisky. )

The WhiskyCast audience buys, or directly
influences the purchase of $71.8 M worth of

whisky every year.

$71,804,386"

TOTAL IMPACT OF OFF-
PREMISE PURCHASES BY
WHISKYCAST AUDIENCE

The only question which remainsis: do you want
them to buy your whisky?
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